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 ﾠ 1	
 ﾠ
NASTS	
 ﾠ	
 ﾠ
	
 ﾠ
In	
 ﾠthis	
 ﾠpresentation	
 ﾠI	
 ﾠwould	
 ﾠlike	
 ﾠto	
 ﾠshare	
 ﾠsome	
 ﾠconsiderations	
 ﾠabout	
 ﾠthe	
 ﾠnature	
 ﾠof	
 ﾠ
value-ﾭ‐adding	
 ﾠgeographical	
 ﾠclaims	
 ﾠmade	
 ﾠin	
 ﾠthe	
 ﾠUS	
 ﾠand	
 ﾠin	
 ﾠEurope	
 ﾠand	
 ﾠI	
 ﾠwould	
 ﾠlike	
 ﾠto	
 ﾠ
propose	
 ﾠa	
 ﾠcrude	
 ﾠmodel	
 ﾠfor	
 ﾠdifferentiating	
 ﾠAmerican	
 ﾠand	
 ﾠEuropean	
 ﾠenactments	
 ﾠof	
 ﾠ
terroir.	
 ﾠ	
 ﾠ
	
 ﾠ
The	
 ﾠnature	
 ﾠof	
 ﾠthe	
 ﾠpresentation	
 ﾠwill	
 ﾠbe	
 ﾠquite	
 ﾠsuperficial	
 ﾠ–	
 ﾠstaying	
 ﾠon	
 ﾠa	
 ﾠrather	
 ﾠgeneral	
 ﾠ
level.	
 ﾠTime	
 ﾠdoes	
 ﾠnot	
 ﾠpermit	
 ﾠin	
 ﾠdepths	
 ﾠanalysis	
 ﾠand	
 ﾠtheoretical	
 ﾠexcursions.	
 ﾠThus	
 ﾠI	
 ﾠwill	
 ﾠ
not	
 ﾠbe	
 ﾠable	
 ﾠto	
 ﾠsubstantiate	
 ﾠall	
 ﾠof	
 ﾠmy	
 ﾠclaims.	
 ﾠYou	
 ﾠwill	
 ﾠjust	
 ﾠhave	
 ﾠto	
 ﾠtake	
 ﾠmy	
 ﾠword	
 ﾠfor	
 ﾠit.	
 ﾠ	
 ﾠ
	
 ﾠ
I	
 ﾠhave	
 ﾠearlier	
 ﾠbeen	
 ﾠaccused	
 ﾠof	
 ﾠconcealing	
 ﾠand	
 ﾠpostponing	
 ﾠmy	
 ﾠfindings	
 ﾠunnecessarily	
 ﾠ
–	
 ﾠto	
 ﾠprevent	
 ﾠthis	
 ﾠI	
 ﾠhave	
 ﾠchosen	
 ﾠto	
 ﾠmake	
 ﾠa	
 ﾠslide	
 ﾠwith	
 ﾠmy	
 ﾠ2	
 ﾠcents.	
 ﾠ
	
 ﾠ
My	
 ﾠ2	
 ﾠcents:	
 ﾠ	
 ﾠ
	
 ﾠ
1	
 ﾠWhen	
 ﾠconsidering	
 ﾠvalue-ﾭ‐adding	
 ﾠgeographical	
 ﾠclaims	
 ﾠ–	
 ﾠenactments	
 ﾠof	
 ﾠterroir	
 ﾠin	
 ﾠthe	
 ﾠ
US	
 ﾠdiffer	
 ﾠfrom	
 ﾠthose	
 ﾠin	
 ﾠEU.	
 ﾠ	
 ﾠ
	
 ﾠ
2	
 ﾠthe	
 ﾠUS	
 ﾠversions	
 ﾠseem	
 ﾠto	
 ﾠgain	
 ﾠmomentum	
 ﾠ–	
 ﾠalso	
 ﾠin	
 ﾠa	
 ﾠNew	
 ﾠNordic	
 ﾠfoodscape.	
 ﾠ
	
 ﾠ
Methodology	
 ﾠ
	
 ﾠ
In	
 ﾠmy	
 ﾠabstract	
 ﾠI	
 ﾠhave	
 ﾠpromised	
 ﾠto	
 ﾠutilize	
 ﾠa	
 ﾠpossible	
 ﾠworld	
 ﾠinduced	
 ﾠSTS	
 ﾠattitude	
 ﾠ-ﾭ‐	
 ﾠthat	
 ﾠ
sounds	
 ﾠboth	
 ﾠintriguing	
 ﾠand	
 ﾠquite	
 ﾠfluffy.	
 ﾠWhat	
 ﾠdo	
 ﾠI	
 ﾠmean?	
 ﾠ
	
 ﾠ
In	
 ﾠorder	
 ﾠto	
 ﾠdenaturalize	
 ﾠorganic	
 ﾠterms	
 ﾠand	
 ﾠbiases	
 ﾠI	
 ﾠwish	
 ﾠto	
 ﾠevoke	
 ﾠa	
 ﾠ‘performative	
 ﾠ
view’	
 ﾠon	
 ﾠterroir	
 ﾠin	
 ﾠwhich	
 ﾠthe	
 ﾠ‘naturally	
 ﾠincluded	
 ﾠnotions´	
 ﾠare	
 ﾠ“unsettled”	
 ﾠand	
 ﾠ
investigated	
 ﾠas	
 ﾠ‘doings’,	
 ﾠ‘enactments’	
 ﾠand	
 ﾠongoing	
 ﾠaccomplishments	
 ﾠin	
 ﾠpractice.	
 ﾠSo	
 ﾠ
in	
 ﾠfamiliar	
 ﾠSTS-ﾭ‐lingo	
 ﾠI	
 ﾠwish	
 ﾠto	
 ﾠdeploy	
 ﾠa	
 ﾠmodest	
 ﾠpost-ﾭ‐ANT	
 ﾠattitude	
 ﾠin	
 ﾠwhich	
 ﾠ
	
 ﾠ
“The	
 ﾠnatural	
 ﾠmust	
 ﾠbe	
 ﾠmade	
 ﾠto	
 ﾠlook	
 ﾠsurprising”	
 ﾠ
	
 ﾠ
In	
 ﾠmy	
 ﾠearlier	
 ﾠwork	
 ﾠI	
 ﾠhave	
 ﾠbeen	
 ﾠlooking	
 ﾠat	
 ﾠthe	
 ﾠmultiple	
 ﾠways	
 ﾠin	
 ﾠwhich	
 ﾠthe	
 ﾠprops	
 ﾠand	
 ﾠ
furniture	
 ﾠof	
 ﾠfictional	
 ﾠworlds	
 ﾠmight	
 ﾠbe	
 ﾠorchestrated.	
 ﾠIn	
 ﾠthis	
 ﾠwork	
 ﾠI	
 ﾠhave	
 ﾠfound	
 ﾠ
possible	
 ﾠworld	
 ﾠsemantics	
 ﾠquite	
 ﾠhelpful.	
 ﾠ	
 ﾠ
	
 ﾠ
Possible	
 ﾠworld	
 ﾠtheory	
 ﾠis	
 ﾠboth	
 ﾠa	
 ﾠquite	
 ﾠconfusing	
 ﾠand	
 ﾠmindboggling	
 ﾠphilosophical	
 ﾠ
discourse	
 ﾠthat	
 ﾠcenters	
 ﾠaround	
 ﾠmodal	
 ﾠlogic	
 ﾠand	
 ﾠa	
 ﾠmore	
 ﾠmanageable	
 ﾠnarrative	
 ﾠ
framework	
 ﾠused	
 ﾠby	
 ﾠliterary	
 ﾠcritics	
 ﾠin	
 ﾠorder	
 ﾠto address	
 ﾠtaxonomies	
 ﾠof	
 ﾠfictional	
 ﾠ
possibilities,	
 ﾠnotions	
 ﾠof	
 ﾠliterary	
 ﾠtruth,	
 ﾠthe	
 ﾠnature	
 ﾠof	
 ﾠfictionality,	
 ﾠand	
 ﾠthe	
 ﾠrelationship	
 ﾠ
between	
 ﾠfictional	
 ﾠworlds	
 ﾠand	
 ﾠreality.	
 ﾠ	
 ﾠ
	
 ﾠ
From	
 ﾠthis	
 ﾠvocabulary	
 ﾠI	
 ﾠhave	
 ﾠfound	
 ﾠinspiration	
 ﾠto	
 ﾠmy	
 ﾠpartition	
 ﾠof	
 ﾠterroirs.	
 ﾠ	
 ﾠ
	
 ﾠ
As	
 ﾠa	
 ﾠvalue-ﾭ‐adding	
 ﾠmarketing	
 ﾠlabel,	
 ﾠterroir	
 ﾠmay	
 ﾠenhance	
 ﾠa	
 ﾠcheese’s	
 ﾠcultural	
 ﾠcapital	
 ﾠ
and	
 ﾠprice	
 ﾠper	
 ﾠpound	
 ﾠthrough	
 ﾠpromoting	
 ﾠplace-ﾭ‐based	
 ﾠdistinction	
 ﾠ	
 ﾠ 2	
 ﾠ
	
 ﾠ
In	
 ﾠEurope	
 ﾠthe	
 ﾠEuropean	
 ﾠCommission	
 ﾠseeks	
 ﾠto	
 ﾠpromote	
 ﾠand	
 ﾠprotect	
 ﾠnames	
 ﾠof	
 ﾠquality	
 ﾠ
agricultural	
 ﾠproducts	
 ﾠand	
 ﾠfoodstuff	
 ﾠthrough	
 ﾠ–	
 ﾠamongst	
 ﾠother	
 ﾠinitiatives	
 ﾠ–	
 ﾠ
geographical	
 ﾠdesignated	
 ﾠlabels:	
 ﾠ
	
 ﾠ
The	
 ﾠprotected	
 ﾠdesignation	
 ﾠof	
 ﾠorigin	
 ﾠ(PDO),	
 ﾠprotected	
 ﾠgeographical	
 ﾠindication	
 ﾠ(PGI),	
 ﾠ
and	
 ﾠtraditional	
 ﾠspecialty	
 ﾠguaranteed	
 ﾠ(TSG)	
 ﾠ
	
 ﾠ
These	
 ﾠlabels	
 ﾠare	
 ﾠthought	
 ﾠto	
 ﾠencourage	
 ﾠdiverse	
 ﾠagricultural	
 ﾠproduction,	
 ﾠprotect	
 ﾠ
product	
 ﾠnames	
 ﾠfrom	
 ﾠmisuse	
 ﾠor	
 ﾠimitation	
 ﾠand	
 ﾠhelp	
 ﾠconsumers	
 ﾠby	
 ﾠgiving	
 ﾠthem	
 ﾠ
information	
 ﾠconcerning	
 ﾠthe	
 ﾠspecific	
 ﾠcharacter	
 ﾠof	
 ﾠthe	
 ﾠproducts.	
 ﾠThis	
 ﾠsystem	
 ﾠis	
 ﾠset	
 ﾠup	
 ﾠ
to	
 ﾠpromote	
 ﾠterroir	
 ﾠas	
 ﾠtradition	
 ﾠ-ﾭ‐	
 ﾠand	
 ﾠgeographical	
 ﾠclaims	
 ﾠare	
 ﾠfocal.	
 ﾠ
	
 ﾠ
In	
 ﾠthe	
 ﾠUS,	
 ﾠnotions	
 ﾠof	
 ﾠterroir	
 ﾠseem	
 ﾠenacted	
 ﾠdifferently.	
 ﾠ	
 ﾠ
	
 ﾠ
In	
 ﾠgeneral	
 ﾠcheese	
 ﾠproducers	
 ﾠin	
 ﾠthe	
 ﾠUnited	
 ﾠStates	
 ﾠfind	
 ﾠthis	
 ﾠsort	
 ﾠof	
 ﾠcollective,	
 ﾠ
regionally	
 ﾠcircumscribed	
 ﾠpractices,	
 ﾠcodified	
 ﾠby	
 ﾠa	
 ﾠgovermentlike	
 ﾠentity	
 ﾠfar	
 ﾠtoo	
 ﾠ
bureaucratic	
 ﾠand	
 ﾠcontrolling.	
 ﾠ
	
 ﾠ
U.S.	
 ﾠcheesemakers	
 ﾠare	
 ﾠentrepreneurs	
 ﾠseeking	
 ﾠrecognition	
 ﾠfor	
 ﾠtheir	
 ﾠcreativity.	
 ﾠThey	
 ﾠ
do	
 ﾠnot	
 ﾠwant	
 ﾠto	
 ﾠbe	
 ﾠ“confined,”	
 ﾠby	
 ﾠplace	
 ﾠor	
 ﾠecological	
 ﾠniches.	
 ﾠPlacing	
 ﾠmore	
 ﾠfaith	
 ﾠin	
 ﾠthe	
 ﾠ
market	
 ﾠthan	
 ﾠin	
 ﾠgovernment	
 ﾠto	
 ﾠensure	
 ﾠquality,	
 ﾠthey	
 ﾠwant	
 ﾠto	
 ﾠbe	
 ﾠleft	
 ﾠalone	
 ﾠto	
 ﾠdo	
 ﾠtheir	
 ﾠ
own	
 ﾠthing.	
 ﾠ
	
 ﾠ
Unfettered	
 ﾠby	
 ﾠtradition	
 ﾠor	
 ﾠconcern	
 ﾠfor	
 ﾠ“old-ﾭ‐school”	
 ﾠauthenticity,	
 ﾠU.S.	
 ﾠcheesemakers	
 ﾠ
enjoy	
 ﾠthe	
 ﾠfreedom	
 ﾠto	
 ﾠ“fool	
 ﾠaround”	
 ﾠwith	
 ﾠmilk	
 ﾠand	
 ﾠnovel	
 ﾠbacterial	
 ﾠcultures.	
 ﾠ	
 ﾠ
	
 ﾠ
So…	
 ﾠWhere	
 ﾠcan	
 ﾠthis	
 ﾠbe	
 ﾠobserved?	
 ﾠ
	
 ﾠ
One	
 ﾠplace	
 ﾠis	
 ﾠin	
 ﾠthe	
 ﾠcatalogue	
 ﾠfor	
 ﾠthe	
 ﾠAmerican	
 ﾠCheese	
 ﾠSociety´s	
 ﾠannual	
 ﾠcompetition.	
 ﾠ
In	
 ﾠ2012	
 ﾠthe	
 ﾠcompetition	
 ﾠquite	
 ﾠwas	
 ﾠtellingly	
 ﾠsubtitled:	
 ﾠ
	
 ﾠ
Owning	
 ﾠour	
 ﾠfuture	
 ﾠ
	
 ﾠ
From	
 ﾠthe	
 ﾠcatalogue	
 ﾠof	
 ﾠthis	
 ﾠcompetition	
 ﾠwe	
 ﾠcan	
 ﾠgather	
 ﾠsome	
 ﾠsignificant	
 ﾠinformation.	
 ﾠ	
 ﾠ
	
 ﾠ
First	
 ﾠoff	
 ﾠthe	
 ﾠtitle	
 ﾠstrikes	
 ﾠa	
 ﾠhumorous	
 ﾠpose	
 ﾠ-ﾭ‐	
 ﾠa	
 ﾠnon-ﾭ‐distinguished	
 ﾠtone:	
 ﾠCheese	
 ﾠRally	
 ﾠin	
 ﾠ
Raleigh.	
 ﾠGot	
 ﾠit?	
 ﾠ
	
 ﾠ
Furthermore	
 ﾠwe	
 ﾠlearn	
 ﾠthat	
 ﾠmore	
 ﾠthan	
 ﾠ1600	
 ﾠcheeses	
 ﾠare	
 ﾠjudged.	
 ﾠAnd	
 ﾠthat	
 ﾠthey	
 ﾠare	
 ﾠ
divided	
 ﾠinto	
 ﾠ23	
 ﾠgenres	
 ﾠand	
 ﾠaround	
 ﾠ99	
 ﾠsubgroups.	
 ﾠ2	
 ﾠof	
 ﾠthese	
 ﾠgroups	
 ﾠare	
 ﾠinterestingly	
 ﾠ
entitled:	
 ﾠ	
 ﾠAmerican	
 ﾠoriginals	
 ﾠand	
 ﾠAmerican	
 ﾠmade	
 ﾠ/	
 ﾠInternational	
 ﾠstyle.	
 ﾠ	
 ﾠ	
 ﾠ
	
 ﾠ
We	
 ﾠalso	
 ﾠlearn	
 ﾠthat	
 ﾠthe	
 ﾠUS	
 ﾠcheese	
 ﾠcommunity	
 ﾠcouldn´t	
 ﾠcare	
 ﾠless	
 ﾠabout	
 ﾠEuropean	
 ﾠ
protected	
 ﾠnames	
 ﾠsuch	
 ﾠas	
 ﾠFeta,	
 ﾠParmesan,	
 ﾠand	
 ﾠthe	
 ﾠlike.	
 ﾠThey	
 ﾠproudly	
 ﾠcompete	
 ﾠin	
 ﾠ
these	
 ﾠdisciplines	
 ﾠand	
 ﾠmake	
 ﾠabsolutely	
 ﾠno	
 ﾠeffort	
 ﾠto	
 ﾠmask	
 ﾠor	
 ﾠhide	
 ﾠthe	
 ﾠuse	
 ﾠof	
 ﾠ
internationally	
 ﾠprotected	
 ﾠlabels.	
 ﾠ	
 ﾠ 3	
 ﾠ
	
 ﾠ
Skipping	
 ﾠthe	
 ﾠintermediate	
 ﾠresults	
 ﾠwe	
 ﾠcan	
 ﾠestablish	
 ﾠthe	
 ﾠfollowing	
 ﾠcrude	
 ﾠmodel	
 ﾠfor	
 ﾠ
differentiating	
 ﾠEuropean	
 ﾠand	
 ﾠAmerican	
 ﾠenactments	
 ﾠof	
 ﾠterroir.	
 ﾠ
	
 ﾠ
When	
 ﾠterroir	
 ﾠis	
 ﾠpart	
 ﾠof	
 ﾠthe	
 ﾠdairy-ﾭ‐strategy	
 ﾠin	
 ﾠthe	
 ﾠUS,	
 ﾠthe	
 ﾠgeographical	
 ﾠclaims	
 ﾠare	
 ﾠ
made	
 ﾠwith	
 ﾠreference	
 ﾠto:	
 ﾠ
	
 ﾠ
US:	
 ﾠ	
 ﾠ
	
 ﾠ
Creative	
 ﾠnon-ﾭ‐sense	
 ﾠnames.	
 ﾠ	
 ﾠ
Driven	
 ﾠby	
 ﾠpersonal	
 ﾠcompetence.	
 ﾠ	
 ﾠ
No	
 ﾠgeographical	
 ﾠdesignated	
 ﾠlabels.	
 ﾠ
Trademarked	
 ﾠ	
 ﾠ
Includes	
 ﾠenactments	
 ﾠof	
 ﾠinnovation	
 ﾠand	
 ﾠartisanal	
 ﾠskills	
 ﾠ
Independent	
 ﾠ
No	
 ﾠaffiliation-ﾭ‐initiated	
 ﾠcontrol	
 ﾠtests	
 ﾠ
Highlights	
 ﾠlabor	
 ﾠand	
 ﾠstewardship	
 ﾠ	
 ﾠ
Name	
 ﾠowned	
 ﾠ
Market	
 ﾠentrusted	
 ﾠquality	
 ﾠ
Freestyling	
 ﾠ	
 ﾠ
	
 ﾠ
US	
 ﾠslogan	
 ﾠ“Behind	
 ﾠevery	
 ﾠgreat	
 ﾠcheese	
 ﾠstands	
 ﾠa	
 ﾠgreat	
 ﾠcheese	
 ﾠproducer”.	
 ﾠ
	
 ﾠ
When	
 ﾠterroir	
 ﾠis	
 ﾠpart	
 ﾠof	
 ﾠthe	
 ﾠdairy-ﾭ‐strategy	
 ﾠin	
 ﾠthe	
 ﾠEU,	
 ﾠthe	
 ﾠgeographical	
 ﾠclaims	
 ﾠare	
 ﾠmade	
 ﾠwith	
 ﾠreference	
 ﾠto:	
 ﾠ
	
 ﾠ
EU:	
 ﾠ	
 ﾠ
	
 ﾠ
Geographically	
 ﾠrecognizable	
 ﾠnames.	
 ﾠ	
 ﾠ
Community	
 ﾠdriven	
 ﾠeffort	
 ﾠ
Geographical	
 ﾠdesignated	
 ﾠlabels.	
 ﾠ	
 ﾠ
No	
 ﾠtrademarks.	
 ﾠ	
 ﾠ
Includes	
 ﾠenactments	
 ﾠof	
 ﾠtradition	
 ﾠand	
 ﾠhistory	
 ﾠ
Highly	
 ﾠregulated	
 ﾠ	
 ﾠ
Synchronized	
 ﾠaffiliation-ﾭ‐initiated	
 ﾠtests	
 ﾠ	
 ﾠ
Highlights	
 ﾠthe	
 ﾠnature	
 ﾠof	
 ﾠpasture,	
 ﾠsoil	
 ﾠand	
 ﾠmicroclimate	
 ﾠ
Name	
 ﾠattributed	
 ﾠ
Government	
 ﾠentrusted	
 ﾠquality	
 ﾠ
Traditional	
 ﾠ
	
 ﾠ
EU	
 ﾠslogan	
 ﾠ“Underneath	
 ﾠevery	
 ﾠgreat	
 ﾠcheese	
 ﾠis	
 ﾠa	
 ﾠgreat	
 ﾠsoil”	
 ﾠ
	
 ﾠ
I	
 ﾠfind	
 ﾠthat	
 ﾠif	
 ﾠyou	
 ﾠare	
 ﾠto	
 ﾠsum	
 ﾠup	
 ﾠthese	
 ﾠdifferent	
 ﾠgeographical	
 ﾠclaims	
 ﾠ–	
 ﾠpossible	
 ﾠworld	
 ﾠ
theory	
 ﾠcan	
 ﾠcome	
 ﾠI	
 ﾠhandy.	
 ﾠ	
 ﾠ
	
 ﾠ
As	
 ﾠmentioned	
 ﾠearlier.	
 ﾠPossible	
 ﾠworld	
 ﾠtheory	
 ﾠdeals	
 ﾠwith	
 ﾠthe	
 ﾠconstituents	
 ﾠof	
 ﾠnarrative	
 ﾠ
worlds.	
 ﾠOne	
 ﾠof	
 ﾠthe	
 ﾠfundamental	
 ﾠtools	
 ﾠin	
 ﾠthe	
 ﾠpossible	
 ﾠworld	
 ﾠtheory	
 ﾠtoolbox	
 ﾠis	
 ﾠmodal	
 ﾠ
restrictions.	
 ﾠWith	
 ﾠthis	
 ﾠtool	
 ﾠwe	
 ﾠcan	
 ﾠconsider	
 ﾠwhat	
 ﾠkind	
 ﾠof	
 ﾠrestrictions	
 ﾠare	
 ﾠdominant	
 ﾠin	
 ﾠ
fictional	
 ﾠworlds.	
 ﾠ
	
 ﾠ
So	
 ﾠ–	
 ﾠand	
 ﾠthis	
 ﾠis	
 ﾠthe	
 ﾠkey	
 ﾠto	
 ﾠwhat	
 ﾠI	
 ﾠhave	
 ﾠcalled	
 ﾠa	
 ﾠpossible	
 ﾠworld	
 ﾠinduced	
 ﾠSTS-ﾭ‐attitude	
 ﾠ-ﾭ‐	
 ﾠ
if	
 ﾠwe	
 ﾠthink	
 ﾠof	
 ﾠthe	
 ﾠgeographical	
 ﾠclaims	
 ﾠas	
 ﾠnarrative	
 ﾠworld	
 ﾠcreating	
 ﾠenactments	
 ﾠwe	
 ﾠ
can	
 ﾠutilize	
 ﾠthe	
 ﾠmodal	
 ﾠvocabulary	
 ﾠfrom	
 ﾠPWT.	
 ﾠI	
 ﾠbelieve	
 ﾠthat	
 ﾠthe	
 ﾠfollowing	
 ﾠ2	
 ﾠmodalities	
 ﾠ
are	
 ﾠcentral	
 ﾠto	
 ﾠgeographical	
 ﾠclaims	
 ﾠ
	
 ﾠ
1.  Alethic	
 ﾠmodalities:	
 ﾠpossibility,	
 ﾠimpossibility,	
 ﾠand	
 ﾠnecessity	
 ﾠ
2.  Deontic	
 ﾠmodalities:	
 ﾠpermission,	
 ﾠprohibition,	
 ﾠand	
 ﾠobligation	
 ﾠ
	
 ﾠ	
 ﾠ 4	
 ﾠ
I	
 ﾠfind	
 ﾠthat	
 ﾠgeographical	
 ﾠclaims	
 ﾠin	
 ﾠthe	
 ﾠUS	
 ﾠversion	
 ﾠin	
 ﾠgeneral	
 ﾠhighlight	
 ﾠalethic	
 ﾠ
modalities.	
 ﾠ
In	
 ﾠthe	
 ﾠUS	
 ﾠa	
 ﾠpositive	
 ﾠdeviation	
 ﾠfrom	
 ﾠthe	
 ﾠnorm	
 ﾠis	
 ﾠan	
 ﾠalethic	
 ﾠenhancement,	
 ﾠit	
 ﾠis	
 ﾠabove	
 ﾠ
standard,	
 ﾠit	
 ﾠis	
 ﾠhypernormal.	
 ﾠ	
 ﾠ
On	
 ﾠthe	
 ﾠother	
 ﾠside	
 ﾠof	
 ﾠthe	
 ﾠpond	
 ﾠgeographical	
 ﾠclaims	
 ﾠin	
 ﾠthe	
 ﾠEuropean	
 ﾠversions	
 ﾠin	
 ﾠ
general	
 ﾠhighlight	
 ﾠdeontic	
 ﾠmodalities.	
 ﾠ
The	
 ﾠdeontic	
 ﾠdomain	
 ﾠcenters	
 ﾠon	
 ﾠaccepted	
 ﾠconventions,	
 ﾠcustoms	
 ﾠof	
 ﾠculture,	
 ﾠexplicit	
 ﾠ
rules,	
 ﾠlaws	
 ﾠand	
 ﾠregulations.	
 ﾠ	
 ﾠ
	
 ﾠ
In	
 ﾠthe	
 ﾠEuropean	
 ﾠversions	
 ﾠa	
 ﾠpositive	
 ﾠdeviation	
 ﾠfrom	
 ﾠthe	
 ﾠnorm	
 ﾠis	
 ﾠa	
 ﾠdeontic	
 ﾠ
enhancement,	
 ﾠit	
 ﾠis	
 ﾠwithin	
 ﾠthe	
 ﾠstandard,	
 ﾠit	
 ﾠis	
 ﾠtypical.	
 ﾠ	
 ﾠ
	
 ﾠ
If	
 ﾠwe	
 ﾠtake	
 ﾠthis	
 ﾠinformation	
 ﾠand	
 ﾠmake	
 ﾠa	
 ﾠclassic	
 ﾠ2	
 ﾠby	
 ﾠ2	
 ﾠdiagram	
 ﾠwe	
 ﾠget	
 ﾠsomething	
 ﾠlike	
 ﾠ
this:	
 ﾠ2	
 ﾠ“pure”	
 ﾠdomains	
 ﾠof	
 ﾠgeographical	
 ﾠclaims	
 ﾠand	
 ﾠ2	
 ﾠmixed	
 ﾠdomains.	
 ﾠ	
 ﾠ
	
 ﾠ
And	
 ﾠon	
 ﾠthis	
 ﾠscale	
 ﾠit	
 ﾠis	
 ﾠpossible	
 ﾠto	
 ﾠplace	
 ﾠdifferent	
 ﾠdairy	
 ﾠproducts	
 ﾠand	
 ﾠcreate	
 ﾠ
correlations.	
 ﾠHere	
 ﾠare	
 ﾠsome	
 ﾠexamples:	
 ﾠ
	
 ﾠ
With	
 ﾠthis	
 ﾠmodel	
 ﾠor	
 ﾠscale	
 ﾠwe	
 ﾠare	
 ﾠable	
 ﾠdifferentiate	
 ﾠbetween	
 ﾠenactments	
 ﾠof	
 ﾠterroir	
 ﾠin	
 ﾠ
an	
 ﾠAmerican	
 ﾠand	
 ﾠEuropean	
 ﾠdairy	
 ﾠstrategies.	
 ﾠ
	
 ﾠ	
 ﾠ
And	
 ﾠfinally:	
 ﾠI	
 ﾠfind	
 ﾠthat	
 ﾠthe	
 ﾠUS	
 ﾠversions	
 ﾠof	
 ﾠmaking	
 ﾠgeographical	
 ﾠclaims	
 ﾠare	
 ﾠgaining	
 ﾠ
momentum	
 ﾠin	
 ﾠEurope.	
 ﾠIn	
 ﾠthe	
 ﾠsouth	
 ﾠthe	
 ﾠwinemarket	
 ﾠis	
 ﾠslowly	
 ﾠsteering	
 ﾠtowards	
 ﾠbrand	
 ﾠ
names	
 ﾠin	
 ﾠfavor	
 ﾠof	
 ﾠgeographical	
 ﾠnames	
 ﾠand	
 ﾠin	
 ﾠthe	
 ﾠNorth	
 ﾠnew	
 ﾠdairy	
 ﾠstrategies	
 ﾠare	
 ﾠvery	
 ﾠ
US-ﾭ‐like.	
 ﾠ
	
 ﾠ
SUM	
 ﾠ
	
 ﾠ
I	
 ﾠbelieve	
 ﾠthat	
 ﾠgeographical	
 ﾠclaims	
 ﾠin	
 ﾠthe	
 ﾠUS	
 ﾠare	
 ﾠ‘uprooted’	
 ﾠand	
 ﾠgenerally	
 ﾠhighlight	
 ﾠ
alethic	
 ﾠmodalities	
 ﾠ–	
 ﾠcenterstaging	
 ﾠindividual	
 ﾠstewardship	
 ﾠand	
 ﾠinnovation.	
 ﾠ	
 ﾠ
	
 ﾠ
Geographical	
 ﾠclaims	
 ﾠin	
 ﾠEU,	
 ﾠon	
 ﾠthe	
 ﾠother	
 ﾠhand,	
 ﾠsteers	
 ﾠtowards	
 ﾠcommunal	
 ﾠpractices	
 ﾠ
and	
 ﾠdeontic	
 ﾠmodalities	
 ﾠgrounded	
 ﾠin	
 ﾠsoil	
 ﾠand	
 ﾠtradition.	
 ﾠ	
 ﾠ
	
 ﾠ
In	
 ﾠEurope	
 ﾠthe	
 ﾠconcept	
 ﾠof	
 ﾠcollective	
 ﾠregional	
 ﾠenterprises	
 ﾠor	
 ﾠconsortiums	
 ﾠflourishes.	
 ﾠIn	
 ﾠ
the	
 ﾠUS	
 ﾠcollective	
 ﾠpatrimony	
 ﾠis	
 ﾠless	
 ﾠpropagated,	
 ﾠwhereas	
 ﾠprivately	
 ﾠowned	
 ﾠfarms	
 ﾠand	
 ﾠ
production	
 ﾠfacilities	
 ﾠsecure	
 ﾠpersonal	
 ﾠrecognition	
 ﾠthrough	
 ﾠintellectual	
 ﾠproperty,	
 ﾠ
brands	
 ﾠand	
 ﾠlabels.	
 ﾠ
	
 ﾠ
And	
 ﾠlastly	
 ﾠI	
 ﾠfind	
 ﾠthat	
 ﾠthe	
 ﾠonce	
 ﾠ“frozen”	
 ﾠground	
 ﾠof	
 ﾠthe	
 ﾠcold	
 ﾠnorth	
 ﾠis	
 ﾠbeginning	
 ﾠto	
 ﾠ
‘thaw	
 ﾠout’	
 ﾠand,	
 ﾠas	
 ﾠan	
 ﾠelement	
 ﾠin	
 ﾠthe	
 ﾠ‘New	
 ﾠNordic’	
 ﾠtrend,	
 ﾠnortherners	
 ﾠhas	
 ﾠbegun	
 ﾠto	
 ﾠ
utilize	
 ﾠAmerican	
 ﾠterroir-ﾭ‐based	
 ﾠstrategies	
 ﾠin	
 ﾠorder	
 ﾠto	
 ﾠmeet	
 ﾠglobal	
 ﾠdemands.	
 ﾠ	
 ﾠ
	
 ﾠ 	
 ﾠ